I K ZFEIH D RELTHE HIE B E

KE - INFABE LM « FBASHL T

$5—8R% ) REs

TE#® R

MM RZZZHLNR (TER UCLA) HELTHERIEBRNE NELFINAR, FHHESTETSE

HIB R RNFZEIENTHEFNZITENERE. SURIBMERBEEARNT B, MTARRT

MRFRLVNEENS. BE. 8. ERAERE, TEEEEE, BHERIRI W AN

B, AhWeERSAE. FETNRRACHRE#HITREERNES, TRAERNMAEIRES,

BIE]3%15 UCLA A 9T EHIES .

TE S

o HIATTAEMBEFETILARNEFZFEMEEARATHERERRLE, MMT UCLA iR
TR, EFIFCARANE N BRIT I SREE FR,

o FREHERRFGHE+TN. #RAFEVARY TS NHERE Z AN REBZEAIDRIR MK
THHEHEEMEIE., BFRARFEEEN. AREENTSHERETEAHEXDR

o Plonline WRRT, THIRRE, BERRITRNEEI UCLA ATh A%,

o RERES. A35, ERXRZUEMREMKRMNIRE

s EXMEXEALFERFTHM MNLLES.

T H Wegk

o REMMRFBIIDBRMEANAGE, FAEVNIREGEZIMEEEHEFRLIESE, BRAREHRLE
FRAFR S 1)

o EXNEXMMMARZBEANDBOEMFLE, THAREHROSTIR, FLESH AR B
PR

T By 8]

ZH83: late June-Late Aug. | FkZ: late Sep-early Dec.




SAF

F ) KEEH

MM KZEZHDR (TEIRUCLA) REENELHRRTNASHREREZ—, £2ER/TKREHSE
£, UCLABEAXHBZRK 11 MR Fh, R4 40000 &, BMMNEZFRANFR, B
BREZSFIMNFERZ—. UCLA NERERGEEZEHAITMNREFNEREZ—. LEH 16 MBI
EVAHRBENRR, SFHAEREERASHREESMNNZESINZZROSEMEY, BEIFEE
RAMEZNER AT EZRZ—,

BAADRAMELHE TR 6 MFEbe, SIEGEFR, ZATRRFER, FH FSETENNARZES
Be, XREl. ERMEBUFEE, FEFRE CRMEFTRER, IRETE 8 Mk, BFEEER, X
BEHREESR, S AAEESHR, HENGEEARMARLER, BEEFEFR, AERELLES
AT AR, FEFR, F/RTA*LIEER.

FRATEEMHZMIT, EXEAEBFRERZNZERZET, MBECRXTAY, HIBAERE.
UCLA Fr#EH) Westwood, ZEMHLERZEMRERS|INMHRZ—, BEE Westwood B FHFLI. EX
ERMERRE—NERARER. MERREF. BE. mi%. BYENSMHERNRE, L5 T0E
T, ANt EEXSRERTHEE -2,

KEHRA

e 2021 US. News R KFHZE 13 & o 2010 FAERHHKR. TELISFHEEZEHA
e 2021 US. News EEREXRFHRE 20 & SMRFEE—

e 2021 US. News ®EXAITAFHRE 15 o 2018 F QS EeNAm W AHERHRE—

o 2019 t{EHTRE RFHATIENFE 38 &
o 2019 FHMBHERRFZAHRMAIIE 11 5

B=25 ) RBRE

1. REEXKRRERR
e Integrated Marketing Communications (4 3#4») (IMC B4&E%5£#8) (online)
RERR: KRREASBREIEHEEOME, 05 %, Rl A5 HES. B, BB
M. BIFEH. ALXENEH. REESERFENFAIFNEIE—N IMCERF, HEA
IMC &2 BiEREER .
e Consumer Market Research (4 #4) (E#HEHHWER) (online)
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RERER: ARBRME—2E. SANTERSTHEXNEHENT MR ANRERREH
EfTAMEMETZRHHEEM EREK. UEXRATREETEMRENHREIENTE FR
ERRENEIRDITIREEIN . R, RELARET T RAEME S/ NAE ML T)RER,
URZGMMRTTE. FE(TEEETRVRENRI, MXEREMRITEHEERE. 2
WHERTHIPSEIEFALFN, SHERRIFIEHERIEAERMD,

e Digital Marketing (4 24}) (¥t==&4%8) (online)

IRIERER . RN, HFEwHEESMEFNETIEERK SR V™R EHENE
EAR. ATEXMHVERHRFREERNMT, VEARFTETHBIEAELEMTAE
1, URMEFEHIRELEZRERE . XITRESAILRE T BT BN HAYHT T
BNFATHEBARMAPLARERKMY ARFMHEFHE, BREXIEHEMNEE
it EEREIEL TR L,

e Brand Management (4 %#43) (FRIEEIE) (online)

REHER: RR. 2IMER— I RENAR. URFEMMEmINE R, EXEER
B, ZEREINERFNEEREIAR, WA SR SRR =ERREWE, 3
MEBACIERIHT, THRIMAONENEEN. NERITENRREEXREL, MR,
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e Marketing Principles and Practices (4 #4) (T E#HF/REESLE) (online)

REER: KRBEMNGER. KEFTERSNAEREEHETE. XBRNGFIE. ZEEH
REBEMMPASWHOEETS. e, BEMAREM NERE THWMR, & EHBAE
MEEHEE MHERMEE, FHTRE UC RENKE,

e Internship in marketing and advertising (4 %4, %) (FTHEHEMEHL)
RERER. ZXIREATEZHN2ERET —Ms, FEMiIRBRELIRVC—AE
FEE D 120 /DB AR MR A SEBR R i—3R BRI K 2B 20 Rt A RIE BIRTRAYIE
BFEn., FEFTHEEREZHTESINZESIIRE.

e Strategic Marketing (4 %4, %1&) (E4$§%E) (online)

REHR: XNMNEREMHRETMUATFFELERERE, FEFTZETHRARNMUNEEZS
EHNEN AN EZSBFEERNMETERINRIME T BN TENEERE BRSNS
KASHBRNE., FEARBETHEHEEE. THEHEEEAR. BHEESE. FMEm
WEHE. IERE. 2HERE, UREHEREEENFERTIRA.
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3. PGB RIEH:
o EAIITREMNFIE FEBRENRKIREMN

Sample Certificate

¥HREFHAEL,
o RS IMERER LREIRER, FEEHR

BES. BFRALURMMAS AL S JCHAExensin

BRAE B, s
o W¥H. REARRUIEBEMMAERER QT —
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HpRFINT, FRENEZEETLHSEIA
o, aEERS.
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SAF AFA4IRHMEE. Hi5. ALIBFE M. Beyond Classroom Activities (£ £k #4321l & BE ST 1L
), ELREIFELETENRS, ZERIAFEMRKBNFM k. Beyond Classroom Activities &
SAF A% 5 SAF B 24 T TARHNRIFEFIITLES), RERELSTISUNR. BXHR. IR
VABBREMARERE. EEFIFERBFEEFEFENR.
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SHMB%EM: E2EHEE (page 10)

MEMBE#EMB: EaHEE  (pageb5)

TR HR:

s UCLA 2854 iz E$EIn B 2t Fi52% Summer Virtual Certificate (Marketing) #& 3,

e UCLA MZE4 FhimE5ST B 2 FiE5% Spring Quarter Virtual Certificate (Marketing) 2 F3;
o DI EMBZHRARMYIASHEME A, SAFKT# AR B REBIEN.


https://www.safchina.cn/fee-sheet-summer-university-of-california-los-angeles.pdf
https://www.safchina.cn/fee-sheet-university-of-california-los-angeles.pdf
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B ih: 021-31082454 #5 501, 021-31082457 %%
501. 13601838945

QQ: 2964516672

EBHR: shanghai@safabroad.org

BM: https://www.safchina.cn/
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https://www.safchina.cn/how-it-works
https://sisfbrenderer-100287.campusnet.net/#/renderer/47
mailto:shanghai@safabroad.org
https://www.safchina.cn/

