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BEMHETR | EARTHEFARET, THESELLNETNERTEEEXEENRA,
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B, FOARELEE MHARETEACYSENE. HRECUTHHTOLEE. — R

FHEHTROMYA REBERE NN SATEEN . NTHERRLIANEE. HIRLDER

REAHRANT B, NEESRNEEER,

AP ETETHERT LR ROALLALENRUTHEBERRIE, SAF AN AZEEH

ARAFRETHEFIBRE. BLLRAE, 24545

o HEMERASSHE I, HRASED &R TS H S E T O AT RIR X
FHHEHERNRE. JFRATREES. RESENTH NS EOERME ;

o UBMT UCLA MISRFTURESE, 765 IR AR FRThIRET L SRR B8 195 |

o NEEFRERERKY, RYTARRELING

. ERFEES. 438 BASHETRENROEE

. SEMEEALRAERSHE, HOLES

o FEMMNAEELNSRMENRSEE LIRS, FENSHELIHRES, BARERLE S
FOEEH |

o (ENERMMMASELNDBOIMS S, SHSRILEMEFIATE, F2 5 H NN K526
PRBE..
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ERRS : ) KEEN

MM ARZFEFH DT (TEFRUCLA) BXENELHRETNASHREAFZ—, EFRAIAFEHSR
F£ ., UCLAHBEAXHBZRR 11 M TR, ERAEIL 40000 &, IIMESZFRERNER, HE
Eiﬂﬁ,%ﬁﬁ’lﬂxz— UCLA HEIRIERGZREEHRBITHRTFNERIEZ—. £EF 16 A HIFA
EWARBENRE, SEHEREHASTHREREZZMNNZESMIIZRAZBHAMEF, 2&F
FARMMEZHNER AL BRZ—

ZERAUTFREMMNERIT, EXERERERERBNEINT, MBENKTAY, HIBAERE.
UCLA FF7ERY Westwood, & HlREEMRARS| XKz —, FEE Westwood BNHF|L, XX
BrMEERE—NBAXER. MEERMR. &§/5. 1%, BMENSMHEENEE, £E+ER.

REHHB

e 2020U.S. News SR KZH R EE 14 &

e 2020U.S. News EEREARFHRE 20 F

e 2020US. News EEANT AKFHRE 1 H

o 2019 WEMETEE R FHATIEAFEE 38 &

o 2019 FHBHEFRKFFEARHRAIFIE 11 &

o 2019 FEHERHFHK. TBISETHEXE AT KRFE—
e 2018 F QSEeMAmMIW AHBHREZ

B=8o ) KBRS

1. RERAE
1) REEXKIRERL

e Integrated Marketing Communications (4 234») (IMC B4 E44{548)
REER  KMREABRBIETEEENOME, @&, ERl. P50 &S, B, BEEM.
BIAEH. ARXRNEHE. REEREHFEWEAMTHEE—D IMCER, F4EER IMC
BeEE BEREER

e Consumer Market Research (4 #4) Cl#ETIHHE)
RERR  AMRBRE—2E. SANTERHITHEXNEENT EMR NRERRIESRE
EfTAMENEEMHHESEN EREK. IXATRETEMRXENHREIENTTEFFR
ESUENMEESHREEIN ., B, RBERRN T IREMES/NAG ERNET)ER,
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UBREGNRARTTE. FENBEETROKENRIT, MXLEREMKITEFIERE. 2
WH2AmHIPEEIRMLFN, EMERFINEHRBNEM.

e Digital Marketing (4 #4) (#=2E%H)

RERER BEN. #FEaHEERAMEFNETEERAM TR WA~ R EHEHHE
ENX. ATEXN HHNEFHT FREERNRY, LSARTETHREERENA
T, PRMEEHTELXZRRRERLE. XITRESAHILARZE T #idid 5 B o] AV
TEMNRRATHEHEARMPLARE RN N AEFMHFHT, BEEZIEHFHEMNT
S M EFRHIBR LTI,

e Brand Management (4 #4) (SEEIE)

REHER RR. FINEBR—INEENAR. TRHEMMZmONERME., EXTEE1F
e, FEEZEIMEFFRAEEREIAR, MAIXAIHEMAKR=ERRNTm, FF
MR EEEIHT, THRMAENAIENEEN . ARETENBRE AR, REHR;
UERBTFHE. B, I SHEFENNREEEEN, i FENEERRS TR
Y RIA M. EHRF/EEmRSEENMOHEEARMESVE. HihETEHEmED L
BT BREEA S REIRANX 5%,

e Marketing Principles and Practices (4 #4)) (T E#HFRES L)

RIERER  KIREMGIER. LEFERBENARPEEHETE. SBRMNFIE. FEKTH
REEMMEMSWHEERS. ek, ZEMAREN DM HERE THMR T SEHBRAE
MEEHEETZENMERE ., ZRUEE UC RFENKRFE,

e Internship in marketing and advertising (4 %4, %&{&) (FTHEHENTEHE)
RERER  ZEIRBAFEZFMHNZERET M, (RSB RELSIRVC—EC
FEED 120 /N ESREMRIN KRN A—R GBI R FZ S22 R ERNIEBIRIEAIE
&% . FEFHEEREZGT RS INZEIIRE,

e Strategic Marketing (4 34, %) (B4EREK)

REHER  IPMEEMHPRETUATFELEXRBREE, FARETHNANMUXEES
EHNEN AN FEBREEBR N AR IMRINEEIT AR EHE R IHEES KNS
RISBRNE. REANRCHETHEREER. THEHEEARRK. HHRESE. MED
EHE. TERE. 2HERE, UIEREMWEREEENEATIRA,

2) FIER K LEFES

3) IRTEIRAtASE - BH (20216 AR -9 B#)) SIMEFH (2021 F9 AK-12 AJK)

4) PGB RIEH

o EALITREMNZEIE, FARBRBNNREENFZDRETRGE

o TEASIMAMEREBERLIINEBRER, FEBREED. BARGEMURIMMNRZERZILD
REAWIES ;

o Z¥5. RGBRRRWIEBHEMMKE, REHMREREZETLYHSHIAT, FELERS.
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SAF hZARAMEE. BHIF. EZIEFEEM. Beyond Classroom Activities (£ 23 4 1211 B s SCILHEE)
EHREIFFERETENRS, ZEMRFENMKKHNEMZ L. Beyond Classroom Activities & SAF
NS5 SAF B 24 T DESINRTIGHEMITISES), RERRMSMXUNA. BEXhTR. Rk
REEZMMRERE. ELFIRGTRABFEFENR.

SBIERS : SEMBAZER

SAFEMTE#HA (%) FBERIRE 2R
S EEH 1265 %7t (11 7iR) v %t
SN KFFH 2130 =7t (2 11iR) I #%+

PR BAT B A ESSAF B ABEE NN F 2 RSAFRRS EIEE .
o ZBDBHKMNIE MBHBART 1] 4F5) 5217 (8%%) IEBFEMILESE (K&
BRARBAMER) . BREHRBRIEBIRREMRXLTEH, 15518 SAFIESE,
o SAFRREEIE : MMEF\. MEBRIBELREIM. EZLIRELZIFR Beyond Classroom JEE].

Fhaks : ) BREEREER

L RESH
o HETAETHEHLERNTHEHEBHRE
e GPAEX :30/4.0
e BEBERMEX (ZE—RIT) : FE1RIBT:80/7 2:6.5/ MR 493/ 75 2% :450/iTEP: 3.9 /Duolingo: 100
/TEM 4/8: 60

2. ERiEEIEHRHT : 202146 810H

3. HIELE:
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1) 15HIE SAF BEMEBIEHE (RfgE) |

2) BHEBAELFIAR (RdE) | FHERSAFIESEZIMRE M. SYHIES ;
3) FAAESAFEINES TERHIRZHIBEMH

4) FEERENSRAERE (BEESAFESEN)

5) REFRIGE, H{T¥IHERIBESARE ITIESHITEESMAESR TE,

SEAES - ) BRI

SAF EiBNAE TZIH

BEiE : 021-31082454. 021-31082457
QQ : 2964516672

EBHR . shanghai@safabroad.org

EM : https://www.safchina.cn/

SAF TIE/A RS : SAF BINERKR R
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